PROFESSIONAL WEBSITE PROFILES
WHAT T0 INCLUDE

«One sentenceon focus area

Short bio
. Note: For publications,
*Education articles, honors and awards
Professional Appointments selecttop, most prestigious
. and current. This should not
-Area of Specialty/Research Focus be a comprehensive list.

Publications and Scholarly Articles (link to Google Scholar)

*Honors and Awards

-Patents/Startups/Intellectual Property (if applicable)

-Links (to lab website, social media, etc. if applicable)

‘Professional photo

* If youdon't have a good photo, you can get professional headshots for $15 at the UGA Card Office
located in 309 Tate Student Center OR go to the Career Services for FREE at 825 South Lumpkin
St.: https://career.uga.edu/professional__photo_booth



https://career.uga.edu/professional_photo_booth

PROFESSIONAL HEADSHOT

*Business Attire

()

Well lit .

Cropped and Centered S. JACK HU, PH.D.




ONE SENTENGE DESCRIPTION

Firstsentence
summarizes
expertise

Provide collapsible
categories for
education,
appointments,

expertise, etc.

Scholarship focuses on cognitive learning processes

nathanieLhunsu@uga.edu
Q 2127 Driftmier Engineering
Center
University of Georgia
Athens, Georgia 30602
United States




AREA OF SPECIALTY/RESEARCH

« Listcoreskillsand/or

areas of expertise

« Usekeywords

relevant toyour
industry to enhance

Sea rChabiIity and AREAS OF EXPERTISE ©

Aging, Aging-in-Place, Assistive Technology, Educational Robotics, Caregiving, Dementia, Geron-technology, Gerontology, Human Factors, Human-Computer Interaction, Human-Robot

.
m a ke yOU r p rOfI I e Interaction, Psychology, Smart Homes, Telehealth

more accessible



SHORT INTERESTS/BIO

« Abriefintroduction

ortagline (2-3

sentences)

Research

Research Areas:

summarizing your

professional identity Chemialc

Iam a biogeochemist and ecosystem ecologist with a research focus on Marine Microbial Es
carbon cycling in coastal environments. My lab group examines processes

a n d W h a t yO U b rl n g controlling carbon transformations and fates and how those pathways are

changed by natural and anthropogenic stressors. Research Interests:
My research group focuses on coastal ecosystem ecology. | seek to develop an
o o o ’ : ; ¢ _ -
tO t h e ta b I e. :‘:)e;ircea:'i';:;g:a;u& :L";:::::::;?: Theadcanbefound hereand integrated understanding of ecological and biogeochemical processes in order
https:{(www.ugajobsearch.com{pc;stings{36351;9. to refine the role of estuaries and wetlands in the global carbon cycle and predict

the likelihood of recovery from human disturbances. My group uses innovative
geochemical tracer approaches, including stable isotopes and lipid biomarkers,
in combination with mesocosm and landscape-scale experiments to quantify

® S h Ort summa ry Of carbon pathways, transformations, and fate.

If you are a UGA undergraduate and interested in conducting research with
our lab, complete this application and send it to me.

yourresearch or

Selected Publications

interests.



EXPERIENGE & ACHIEVEMENTS

« Highlight key positions,
projects oraccomplishments.
If possible, quantify your

success

« Keep this section concise but
informative. If relevant, link to
a portfolio, case studies or

detailed project descriptions.

PRASHANT DOSHI, PH.D.

Professor of Computer Science

Professor Doshi's research interests broadly fall in Al and Robotics. In the area of Al heisan
expert on autonomaous decision making with specific interests in decision making under
uncertainty in multiagent settings Inrabatics, Dashi nvestigates ways to make Z-'.|||||||J:_I|:,-'
observing pragmatic for robots and is an expert on inverse reinforcement learning. He also

studies methods for SLAM in occluded, multi-rabot settings. His past research experience also

includes the semantic Web and specifically in ontology alignment and learning; and in services-

oriented computing, specifically in composing Web services and adapting the compositions.

In collaboration with Professor Piotr Gmytrasiewicz at UIC, Doshi co-pioneered the Interactive
POMDP (1-POMDP) framework, which complements the predominant focus of previous
multiagent research on team decision making. |-POMDP departs from several traditional game-
theoretic solution concepts (such as equilibria) and its subjective perspective permits a natural
consideration of issues related to interactive epistemology (nested modeling) and computability
(finite nesting) in decision making. I-POMDPs are now well recognized within the multiagent
community as a leading framework for decision making in complex, general settings. Recent use
cases of I-POMDPs by researchers testify to its significance and growing appeal. They are being
used to explore strategies for countering money laundering by terrorists, enhanced to include
trust levels for facilitating defense simulations, and building empirical models for simulating
human behavior pertaining to strategic thought and action. Survey articles published by Doshiin
the Al Magazine and the Al Journal offer easy readings for a contextual understanding of this
framework. THINC Lab also maintains a one-stop repository of all papers related to the I-POMDP
framework. In 2011, Doshi received UGA's Creative Research Medal for his work related to |-
POMDPs, which acknowledges exceptional achievements in creativity and research by UGA
faculty.

EDUCATION

« Ph.D.,Computer Science, University of lllinois at Chicago, 2005
¢ M.S.,Computer Science, Drexel University, 2001
* B.E.,Computer Science, V.. Technological Institute, University of Mumbai, 1999

543 Boyd Research and
Education Center
200 D. W. Brooks Drive,
Athens, GA30602

Lab Office:

539 Boyd Research and
Education Center

200 D. W. Brooks Drive,
Athens, GA30602




PROFESSIONAL WEBSITE PROFILES
RECOMMENDATIONS

Franklin Five
Professional headshot

2. Summary of research and expertise

3. Breakoutyour categories (Education, Appointments, Expertise, Research, Awards, etc.
for easy reading (Reference Jenay Beer, Nathaniel Hunsu, Amanda Spivak, Prashant
Doshi)

4. Consider expandable features — presents by category and then opens with more details
(Reference Nathaniel Hunsu)

5. Prioritize/consolidate articles, honors and awards - consider top, most prestigious and

current



ASSISTANGE AVAILABLE
FRANKLIN OIT

Ongoinghelp sessions with Franklin OIT

-  Weeklyoffice hours - Wednesdays at 10:00a and 2:00p
« Departments, Centers, Institutes or Franklin Research sites
«  Chance forspecificinstructions on managing web content

« Note-There maybe more than one persondropping in for assistance


https://franklinoit.atlassian.net/wiki/spaces/FOKFC/pages/22937745/Website+Training+Opportunities+for+Franklin+units

PHOTOS

 Friday, Feb. 21,1-3p.m. Rm 402, McBay Science Library, noappointment needed

« Thursday, Feb. 27,2-6p.m. Lamar Dodd CAVE, noappointment needed

« The UGA Career Center offers a FREE and user-friendly professional photo booth. Drop by the
Career Center front desk (2nd Floor, Clark Howell Hall) during the following hours: Monday -
Friday: 8:30 a.m.-4:30 p.m. No appointment is needed.

« The UGA Tate Student Center offers headshot photography at very affordable rates. Photos
are taken in front of a professional backdrop and will crop, edit/airbrush, and produce prints
or digital copies for $15. Individuals should book an appointment online.




SUB-BRAND RESOURGCE PAGE

O - < C franklin.uga.edu

« Linksto guide"nes (sub-brand and UGA) ACADEMICS ABOUTFRANKLIN INFORMATIONFOR INCLUSIVEEXCELLENGE | DEVELOPMENT INTERNATIONAL
. Facu|ty prof”e recommendations FRANKLIN COLLEGE MARKETING CONTACTS

- Graphic elements, etc. Pninsriesguga ok
- Storyand Flow Chart templates S il

Submit a marketing item for review here

¢ S U b m it a Sto ry id e a : Fcmarketingreview@uga.edu

Franklinstories@uga.edu SUB-BRAND ASSETS

e Franklin Sub-brand Guidelines - PDF

i Smeit a new marketin g request: « Spark - Zip file with all print and web versions

» Franklin Community Mark - Zip file with all print and web versions
« Fonts - Zip file with the fonts

Franklinmarketing@uga.edu e g

« Story Brainstorm - PDF
» UGABranding Guidelines - Web site

UNIT LOGOS

« Submit a marketing item for review:

Fcmarketingreview@uga.edu



mailto:Franklinstories@uga.edu
mailto:Franklinmarketing@uga.edu
mailto:Fcmarketingreview@uga.edu
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