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AGENDA

12:15 - 12:45 p.m. UGA MARCOM
12:45 - 1:00 p.m. FRANKLIN FY 25 & 26
1:00 - 1:15 p.m.  DISCUSSION & Q/A
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DEPARTMENT AUDIT

Follow UGA brand guidlines
e UGA Guidelines Link : brand.uga.edu/social-media/

Top recommendations:
« Aim to post on every channel 3-5x/week and engage
o At least once

« Know which platform is best to reach your audiences FW 2@ @@Al
o Consider the types of posts, best time of day, and tone/voice
_et’s work together to

BEST PRACT'CES evaluate and align your

socials w/UGA brand
We've reviewed social accounts - range of account activity guidlines

e Instagram
o Avg. # of posts per month: 0.4 to 24.6
o # of followers: 57 to 35,700
o Use of franklin subrand

e LinkedIn
o Avg. # of posts per month: 1.4 to 15.6
o # of followers: 615 to 24,000
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TOP PERFORMING THEMES - INSTAGRAM

1. CONTEST/GIVE AWAYS 2. FRANKLIN FEST/STUDENT EVENTS 3. STUDENT SUCCESS

é?‘ franklin_uga and 2 others

71 @ franklin_uga - Following
@ franklin_uga 2=
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No comments yet.
Start the conversation.
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TOP PERFORMING THEMES - rACEBOOK

CREATIVE AWARD HIGHLIGHTS GRADUATE SUCCESS ALUMNI CONNECTIONS

UGA Franklin Caollege of Arts and Sciences

UGA Franklin College of Arts and Sciences's post

UGA Franklin College of Arts and Sciences
i @

A Franklin College of Arts and Sciences
1@

COLLEGE EXCELLENCE IN UNDERGRADUATE
TEACHING AWARD RECIPIENTS:

Pictured: Professor Nandana Weliweriya (left) of the Department of Physics and Astronomy
and Professor Cris Lira (right) of the Department of Romance Languages




TOP PERFORMING THEMES - LINKEDIN

ALUMNI AWARDS FACTULTY AWARDS/CONNECTIONS STUDENT INVOLVEMENT OPPORTUNITIES

University of Georgia - Franklin College of Arts and Scie... University of Georgia - Franklin College of Arts and Scie... University of Georgia - Franklin College of Arts and Scie...
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e Templates in Canva

e Bringing departments’ social
Into Hootsuite

e Align departments with UGA
social guidelines

FY-26 PLANS

Digital Dawgs
Franklin Force
Franklin Fest

LinkedIn Newsletters

More consistent content
o (video, alumni, student, faculty, campus)
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TEMPLATES

e Social Media Formats

o Instagram, Facebook, and LinkedIn
e Topics

o Student

o Alumni

o Faculty

o Events

o Awards

o Announcements

TITLE TITLE TITLE
SUBTITLE
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SOCIAL MEDIA TEMPLATES
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SOCIAL MEDIA TEMPLATES - IN USE

” UGA ALUM

UNDERGRADUATE COMMENCEMENT SPEAKER

SPRING BREAK FOR FIRST-YEAR BIOLOGY STUDENTS
Apply now to explore and learn in Belize

Join UGA’s Connect Abroad-Immerse spring

break trip to Belize to engage with the rich

centers of marine biodiversity. Crafted exclusively
for first-year students majoring in biology,
biochemistry, cellular biology, genetics,
microbiology, plant biology, or ocean science.

APPLY NOW

Earn 1 credit hour

JARRYD WALLACE

AB COMMUNICATION STUDIES 19

: - ing three
Sciences IS offer]ng Science AT _ _
Four-time Paralympian and winner of two bronze medals, will 5 in A lied Data Science, ) Scholarships avaliable ; : Connect Abroad with School of Com[)utlng
deliver the spring undergraduate Commencement address at on“ne Master's degrees in App tion . . Scholarships avaliable E
fhe Oniversty of Georgia on May 9 n Sanford Staclam- new EI‘IViI‘OI‘ImEntaI GeCIngy, and Art Educa 1 o5 i : Financial aid applies

Faculty-led program

UGA’s Franklin College of Arts and

= i)

ATRERON .



FINDING YOUR DOGCUMENTS

1.0n the left side of screen click the tab called “Projects”
2.Scroll down until you see the folders - find the one labeled “Social Media” these are where
all the social templates are.
3l When wanting to use a folder/file make a copy first!
a.To make a copy, hover your curser over the document and click the 3 dots icon and find
the “copy” tab
b.Rename and work in your new coppy, when finished move it to your department’s folder

v Folders See all

&  Uploads g Study Away #==  Comm Studi... wwn.  Willis Center Invitations Digital Scree...
e - i : . A it arme

ﬁ Gieduation —wenn Powerpoints sormem  New Dawgs Branding orientation Dean's office

Website Social Media g Newsletters Departments - Franklin Fest General Pho...
j 1Items £ items 9 items o items

: e 1item % 1item

Show more



BRINGING DEPARTMENTS’ SOCIAL MEDIA ACCTS INTO

A Social Media Management and Analytics Platform /
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WHAT WE CAN TRACK/SHARE ON HOOTSUITE

POST-LEVEL METRICS ACCT-LEVEL METRICS

« Engagement e Follower growth
e Impressions and reach  Demographics

e Clicks e Profile visits

e Views e Impressions

e Post performance « Engagement rate

e Audience activity

Send us your social media account logins!
Use this link: surveymonkey.com/r/FYDSRPF

We will share quarterly reports for Franklin department’s social
accounts in Hoosuite - will help align w/UGA standards


https://www.surveymonkey.com/r/FYDSRPF

YOY REPORT - MAIN FRANKLIN

€ New followers € New followers

Instagram Business Linkedin Page @& Facebook Page
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|

Instagram Bu... +1,700

LinkedIn Page (@)+436

Facebook Page

€ Average post engagement rate € Average post engagement rate

nstagram Business Facebook Page @ LinkedIn Page
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Instagram B...+16.8% I | |

Saturday, Feb 22, 2025
@ Instagram Business: 24% engagement rate

Facebook P... + 27.5%
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DIGITAL DAWGS

Who: Student social media ambassadors

What: Share behind-the-scenes student life on UGA-branded Instagram
Role: Represent UGA, highlight campus & Athens experiences

Collab:

e Next year how do we get more to apply
e Range of different degrees
e Meeting with Bio and Psy separately

Send any Digital Dawg ideas for engagement to Emma (enr47515@uga.edu)

Learn more: brand.uga.edu/social-media/

4:.
‘ JENNA CHO

Psychology

KANDAYCE CARSWELL

\ Psychology

SIMS ALLIGOOD
Psychology

! _ SWETHA PENDELA

Biochemistry and
Molecular Biology



https://www.instagram.com/uga.kandayce/
https://www.instagram.com/uga.sims/
https://www.instagram.com/uga.swetha/
https://www.instagram.com/uga.jenna/

FRANKLIN FORCE % —

Program through Franklin MARCOM to encourage student submissions for social posts

e Goals:
o Increase visibility of Franklin College’s programs, events, and awareness/engagement
on socials

o Create engaging authenic orignial content in differnt media forms

o Develop ambassadors’ skills in content creation and social media engagement
e Involvement

o Collaborate with student ambassadors

o Reach out to highlight students/alumni/events/news

o Ecourage students to share stories



FRANKLIN FEST

e Celebrating first-years in Franklin
o Free food, Merch Giveaways, and Fun
« How you can help
o Monday, September 15, 2025 12:30—3:30 p.m.
Sanford Stadium, West End Zone
o Please post on social
o Help Promote
= We will provide a post for you to share
o Link to register : 5
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LINKEDIN NEWSLETTERS

e Franklin Marcom will do Alumni, Psychology, and School of Computing
e New LinkedIn offering this summer

UGA Bulldog Beat Terry College

M BulHogbese ' Subscribed UGA Senior Earns Competitive Truman Scholarship

Abusive bosses benefit from belittling

Wl UNIVERSITY OF GEORGIA . NEtini ey

GEORGIA

Terry College of Business

BULLDOG BEAT | S4[RER Rr 2
w N T / June 2025

_ _ : , Research from the Terry College of
UGA's Impact: Turning Ambition into e ¢ recogei Business
Achievement

y of Geargia - Terry College of Business
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HOW CAN
WE WORK
TOGETHER

o Send us your social logins to be put in Hootsuite

o We will send quarterly reports/meetings

o Help amplify/collab with other accounts & Franklin Main

e Its a two-way street
o What templates would you like us to make
o Do you have stories - send them in!

e Email Franklinstories@uga.edu
e Awards, Internships, Study Away trips



QUESTIIONSH
CONTACT US

EMMA RASMUSSEN ~ SUSAN AMBROSETTH KENDRA BRYANT

enr475152@uga.edu Susan.Ambrosetti@uga.edu kendra.bryant@uga.edu



